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Introduction:  
Consumer is the centre of all economic activities. In our Indian culture, Philosophers and 

thinkers have thought consumer as a God.  But unfortunately, the Indian consumer has always 

been neglected in our economy.  

Consumerism is a protest of consumers against unfair practices and business industries. It aims 

to eliminate those unfair marketing practices i.e.  misbranding, spurious (fake)  products ,unsafe 

products,  adulteration, fictitious(fabricated) pricing ,deceptive packaging, false and misleading 

advertisements ,defective warranties, hoarding ,black marketing ,short weights and measures etc.  

Definition and scope:  
In simple words consumerism is a protest of consumers against unfair business practices and 

business injustices.  It is in fact designed to protect the consumer’s interest in the market place by 

organizing consumer pressure on the business. 

Consumerism means the organized efforts of consumers seeking redress, restitution and remedy 

for the dissatisfaction they have accumulated in the acquisition of their standard of living. Kotler 

defines consumerism as an organized movement of citizens and the Government to strengthen 

the rights and power of the buyers in relation to sellers. Consumerism is a process through which 

consumers seek redress for their dissatisfaction and frustration on the basis of organized efforts 

and activities. 

Consumerism now- a-days includes many things within its compass. The most common 

understanding of consumerism is in reference to production of consumer privileges against clear 

cut cheating by the seller. This includes cheating and other malpractices at the market place as 

well as dangers to health and safety of life from various types of products. Consumerism is also 

considered to include protection of consumers against consumers. For example, smoking is 

prohibited in auditorium, trains, buses and public places to avoid nuisance to other persons from 

smokers. Now-a-days, consumerism has become wide enough to include protection against 

environment pollution and declining quality of physical environment too. 

 Need for consumer protection:  
 In a country like India, here is a very great need for consumer protection for a variety of 

reasons; some of the reasons are stated below: 

a. A majority of the population is illiterate, ignorant and ill informed. In a vast county like 

India, it is very difficult to organize the consumer. The people are not only backward but 

also having linguistic, cultural and religious differences which makes the problem even 

more complex. 



b. The consumer is economically weak if compared with the producer or the seller. The 

producer is able to manipulate the price, quality, size, weight etc. of the product. He has 

to depend upon the trade practices of the seller. If the seller indulges in unfair trade, then 

the consumer needs protection   against such malpractices. 

c. The advancement of science and technology has enabled the manufacturers   to produce 

myriad (many) types of goods. There are varieties of same types of goods produced by 

different manufacturers. Though they provide a choice of selection to the buyer till they 

have made the goods more complex and complicated making selection difficult. In such a 

situation the consumer needs guidance which can be provided by consumer 

organizations. 

d. Advertising is a potent (powerful) device for sales promotion.  But advertising to-day is 

very deceptive. A consumer does not know the realities of advanced goods.  For example,  

he would not know how one processed good is better than another processed good. 

   

Importance of consumer Protection: 
 Consumer protection has a wide agenda. It includes education of consumers about their rights 

and responsibilities and also helps in getting their grievances redressed. It is for protecting the 

interest of the consumers but also requires the consumer to get-together and form themselves into 

consumer associations for protection and promotion of their interest. At the same time, the 

consumer protection has special importance for the business too. 

1. From Consumer Point of View: The importance of consumer protection from  the  

consumer point of  view are stated as under : 

a. Consumer’s ignorance: In the light of widespread ignorance of consumers about their 

right and reliefs available to them, it becomes necessary to educate them about the 

same so as to achieve consumer awareness. 

b. Unorganized Consumers: Consumers need to be organized in the form of consumer 

organizations which would take care of their interests. Though in India we do have 

consumer organizations which are working in this direction, adequate protection is 

required to be given to consumers till which these organizations become powerful 

enough to protect and promote the interest of the consumers. 

c. Widespread exploitation of consumers: Consumers might be exploited by 

unscrupulous (dishonest), exploitative and unfair trade practices  like defective and 

unsafe products., adulteration, false and misleading advertising , hoarding, black 

marketing etc . Consumers need protection against such malpractices of the sellers. 

2. From Business point of View: A business must also lay emphasis on protecting the 

consumers and adequately satisfying them. This is important because of the following 

reasons: 

a. Long term interest of the business: Well based businesses realize that it is in their 

long term interest to satisfy their customers. Satisfied customers not only lead to 

repeat sales but also provide good feedback to prospective customers and thus, 

help in increasing the customer base of business. Thus business firms should aim 

at long term profit maximization through customer satisfaction. 

b. Business uses society’s resources: Business organizations use resources which 

belong to the society. They thus have the responsibility to supply such products 



and render such services which are in the interest of public and would not impair 

public confidence in them. 

c. Social Responsibility: A business has social responsibilities towards various 

interest groups. Business organizations make money by selling goods and 

providing service to consumers. Thus consumers form an important group among 

the many stakeholders of business and like other stakeholders; their interest has to 

be well taken care of. 

d.  Moral Justification: It is the moral duty of any business to take care of 

consumers’ interest and avoid any form of their   exploitation. Thus a business 

must avoid unscrupulous, exploitative and unfair trade practices like defective and 

unsafe products, adulteration, false and misleading advertising, hoarding and 

black-marketing etc.  

e. Government Intervention: A business engaging in any form of exploitative trade 

practices would invite Government intervention or action. This can impair and 

tarnish the image of the company. Thus it is advisable that business organizations 

voluntarily resort to such practices where the customers’ needs   and   interest will 

be taken care of. 

In view of the above, the government of India has passed a comprehensive 

legislation i.e. Consumer Protection Act 1986. 

 

Consumer Responsibilities: 
A consumer should keep in mind the following responsibilities while purchasing, using and 

consuming goods and services. 

1. Be aware of various goods and services available in the market so that an intelligent and 

wise choice can be made. 

2. Buy only standardized goods as they provide quality assurance. Thus look for ISI mark 

on electrical goods, FPO (Fruit Products Order) mark on food products and Hallmark on 

jewelry etc. 

3. Learn about risks associated with products and services, follow manufacturers’ 

instructions and use the product safely. 

4. Read labels carefully so as to have information about prices, net weight , manufacturing 

and expiry dates etc 

5. Be honest in your dealings. Choose only from legal goods and services and discourage 

unscrupulous practices like black marketing, hoarding etc. 

6. Ask for cash memo on purchase of goods or service. This would serve as a proof of the 

purchase made. 

7. File complaint in an appropriate consumer forum in case of a shortcoming in the quality 

of goods purchased or services availed. Do not fail to take action even if the amount 

involved is small. 

8. Form consumer societies which would play an active part in educating consumers and 

safeguarding their interests. 

9. Respect the environment. Avoid waste, littering and contributing to pollution. 

A consumers’ awareness about his right and responsibilities is just one of the ways in 

which the objectives of the consumer’s protection can be achieved. 

 



Types of consumerism in Marketing:   
Understanding how consumers make purchasing decisions is critical for companies when they 

market products or services. In other words, the buying behavior of consumers affects the 

marketing strategy set forth by the company. A product like chewing gum--known as an 

"impulse purchase"--is typically marketed in a display near the checkout counter, where the 

consumer can pick up a pack on the way out. However, for a major purchase, the consumer 

generally will conduct comparison shopping and demand information about the features and 

benefits of the product. The following 4 types of consumerism in marketing may be discussed as: 

1.  Routine purchases: There are routine purchases people make that require little 

decision making. These purchases are made with “Programmed behavior” on the part 

of the consumer. This is because for this type of purchase, buyer puts forth very little 

effort in searching for the product and making a decision about which product to buy. 

In addition, typical routine purchases are low cost items that do not require high 

involvement on the part of the buyer. Example of routine purchase are soft drinks, 

snacks and basic food items like milk, eggs etc 

2. Purchases with little amount of decision making: Some products are purchased by the 

consumers on a regular basis but only occasionally. The consumer may be familiar 

with the product category but will conduct research to find out information about an 

unfamiliar brand.  For example, the consumer may have bought many shirts before 

but a new product with a different material may require limited amount of 

information-gathering on the part of the buyer. The consumer will also spend some 

time investigating an unfamiliar brand. 

3. Purchases with high amount of decision making: Purchases that the consumers make 

involve a high amount of research and decision making. These products are generally   

unfamiliar and expensive and they may be bought infrequently as well. The buyer 

experiences a high degree of risk when buying these products either economically, 

psychologically or performance wise. Examples of these major purchases include 

cars, homes and computer system.  

4. Impulse Buying: The same consumer who spends hours trying to decide which 

computer to purchase will often buy other types of items without giving a second 

thought. This impulse purchase requires   no conscious prior planning and decisions 

are made on the spot. To find out which items can be impulse buys, looking at the 

items within reach at any checkout counter at a super market or department store. 

These items typically include candy bars, magazines, gum and the like. 
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